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Is your IR website a transactional portal or a relation building platform?

Are the investment community 
engaging with your online content 
or just downloading documents?
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To show why and how you can optimize your online 
communications to drive belief in your investment 
story.  A presentation based on data and observed 
investor behaviors.  It’s not rocket science.

2024 2

my mission
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SIX Is your IR website a transactional portal or a relation building platform?

Want to hear 
a good story?
85% of your 
investors do.
A study by the National Investor Relations Institute found that 85% of investors are more likely to 
invest in a company that has a clear narrative that articulates investment proposition (SIX, 2019).
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SIX Is your IR website a transactional portal or a relation building platform?

… the most important aspect, 
does the company have a
credible plan and the 
capability to deliver it.

Fund Manager

“
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Is your 
belief story 
easy to 
follow?

Reporting 
progress.

Sustainable 
value 
creation.

Strategic 
clarity.

Winning 
formulae.
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Reporting 
progress.

Sustainable 
value 
creation.

Strategic 
clarity.

Competitive 
strengths 
+
Growth 
opportunities

Is your 
belief story 
easy to 
follow? 
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SIX Is your IR website a transactional portal or a relation building platform?

Are you taking 
advantage of your 
position in the 
investor information 
ecosystem? 

Investors.

Market data
platforms

Industry 
experts

Central 
bank
Communications

Institutional
research
reports

Trading 
platforms

Financial &
industry 
news

Industry
conferences
& events

Capital
market 
days

IR or 
Corporate 
website

Results

Press 
releases

Annual 
reporting

Email 
newsletters

Social 
media 
channels

Meetings 
& calls
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Initial analyst 
review

Deep-dive 
due diligence

Uncover 
investment idea
⇢ Past financials

⇢ Consensus estimates

⇢ Trading information

⇢ Company website

⇢ Press releases

⇢ Sell side & industry reports 

⇢ Management future strategy 
& forecasts

⇢ Industry outlook

⇢ Management team 
background

Post investment  
monitoring
⇢ Quarterly performance 

updates

⇢ Outlook shifts

STA
G

E

Are you making 
the most of 
onboarding new 
long-term 
investors, at the 
start of their 
journey?
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Initial analyst 
review

Deep-dive 
due diligence

Uncover 
investment idea

Ad-hoc meetings
Annual management meetings

⇢ Past financials

⇢ Consensus estimates

⇢ Trading information

⇢ Management future strategy 
& forecasts

⇢ Industry outlook

⇢ Management team 
background

Limited if any interaction, 
probably through investor 
conferences 

Limited, call with investor 
relations team

Multiple in-depth exec & 
IRO meetings  

Post investment  
monitoring
⇢ Quarterly performance 

updates

⇢ Outlook shifts

STA
G

E
IN

TERA
C

TIO
N

Are you making 
the most of 
onboarding new 
long-term 
investors, at the 
start of their 
journey?

⇢ Company website

⇢ Press releases

⇢ Sell side & industry reports 
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Initial analyst 
review

Deep-dive 
due diligence
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investment idea
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Annual management meetings
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Are you making 
the most of 
onboarding new 
long-term 
investors, at the 
start of their 
journey?
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Are you meeting 
your audiences’ 
expectations with 
a joined up digital 
experience?
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About us

→ At-a -glance

→ Our purpose

→ Our strategy & business 
model

→ What we do 

→ Our markets

→ How we innovate

→ Where we operate

→ Leadership

Sustainability

→ Our approach

→ Material issues

→ People

→ Planet

→ Product

→ Supply chain

→ Reporting

Our businesses

[brands]

[portfolio] 

News

→ News

→ Insights

→ Speeches

Investors

→ Our investment case

→ Investor events & 
presentations 

→ Stock & dividend

→ Financials

→ SEC filings

→ FAQs

→ Analyst coverage & 
consensus

→ Contacts

The archetypal corporate website
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About us

→ At-a -glance

→ Our purpose

→ Our strategy & business 
model

→ What we do 

→ Our markets

→ How we innovate

→ Where we operate

→ Leadership

Sustainability

→ Our approach

→ Material issues

→ People

→ Planet

→ Product

→ Supply chain

→ Reporting

Our businesses

[brands]

[portfolio] 

News

→ News

→ Insights

→ Speeches

Investors

→ Our investment case

→ Investor events & 
presentations 

→ Stock & dividend

→ Financials

→ SEC filings

→ FAQs

→ Analyst coverage & 
consensus

→ Contacts

The siloed investment case
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About us

→ At-a -glance

→ Our purpose

→ Our strategy & business 
model

→ What we do 

→ Our markets

→ How we innovate

→ Where we operate

→ Leadership

Sustainability

→ Our approach

→ Material issues

→ People

→ Planet

→ Product

→ Supply chain

→ Reporting

Our businesses

[brands]

[portfolio] 

News

→ News

→ Insights

→ Speeches

Investors

→ Our investment case

→ Investor events & 
presentations 

→ Stock & dividend

→ Financials

→ SEC filings

→ FAQs

→ Analyst coverage & 
consensus

→ Contacts

The holistic narrative
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SIX Is your IR website a transactional portal or a relation building platform?

… the most important aspect, 
does the company have a
credible plan and the 
capability to deliver it.

Fund Manager

“
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The science 
& data bit

idx.inc
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We actively track 
the needs and 
wants of the buy-
side,   sell-side 
and those they 
listen to.
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We’re looking to 
assess expectations.

1000+
IR and Corporate Communications 
websites analyzed annually.

Criteria from narrative 
quality to search visibility.

SIX Is your IR website a transactional portal or a relation building platform?2024

idx.inc
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Corporate website benchmarking for your clients
Connect.IQ is a robust, long-standing, unbiased and thorough analysis.

350+ criteria. Company score.

Needs & 
expectations.

Motivation 
drivers.

Employees.

Investors.Media.
Analysis.

Audience perspective.
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Measuring performance versus our 
proprietary best-practice checklist, of 
over 350 criteria. 

2024
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The IQ report card
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Connect.IQ best online communicators in SMI Expanded

SMI Expanded
Company Overall Investors

ABB 67% 68%

Givaudan 67% 64%

Zurich Insurance 66% 61%

Roche 62% 60%

Nestle 62% 60%

50%
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The best online communicators across the SMI expanded

1 ABB 67

2 Givaudan 67

3 Zurich Insurance 66

4 Roche 62

5 Nestle 62

6 Swiss Re 62

7 Sika 59

8 UBS 58

9 Swisscom 58

10 SGS 58

1 ABB 69

2 Givaudan 67

3 Zurich Insurance 66

4 Sika 63

5 Nestle 62

6 Roche 60

7 Swisscom 58

8 Swiss Re 56

9 Novartis 56

10 UBS 55

1 ABB 76

2 Givaudan 73

3 Sika 64

4 Zurich Insurance 61

5 Clariant 55

6 Nestle 54

7 Adecco Group 54

8 Swiss Re 53

9 SGS 50

10 Georg Fischer 49

1 ABB 68

2 Givaudan 64

3 Sika 63

4 Zurich Insurance 61

5 Nestle 60

6 Roche 60

7 Swisscom 59

8 Holcim Group 57

9 Barry Callebaut AG 53

10 Novartis 52

1 Givaudan 67

2 Zurich Insurance 66

3 Nestle 64

4 ABB 61

5 Swiss Re 58

6 Sika 56

7 Clariant 53

8 Roche 51

9 UBS 51

10 Holcim Group 50

Overall score Narrative Company (About Us) Investors Sustainability
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Connect.IQ best online communicators in SMI, UK and Europe

SMI expanded
Company Overall Investors

ABB 67% 68%

Givaudan 67% 64%

Zurich Insurance 66% 61%

Roche 62% 60%

Nestle 62% 60%

STOXX 50
Company Overall Investors

BASF 74% 68%

Iberdrola 70% 68%

Nokia 69% 56%

Deutsche Telekom 68% 65%

Siemens 66% 56%

FTSE 100
Company Overall Investors

BP 69% 70%

BAE Systems 68% 67%

Royal Dutch Shell 68% 68%

Vodafone 67% 70%

Unilever 65% 58%50%
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2024

We’re watching
to identify needs.

7000+
capital market organizations  - buyside, sell side & financial media 

capital market organization web visits analyzed
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Investment 
community 
take a broad 
view.
Investors typically spend as long viewing content 
outside of the IR section as inside it.
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Investor section 
content top 10.

Results announcements

Financial reports

Investor events

Investment case

Annual reports

Shareholder info

Financial calendar

Dividends

Analysts

Investor contacts

CAPITAL MARKET AUDIENCES

Results announcements

Financial reports

Investor events

Investment case
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About the company

Sustainability

Company news

Brands and business units

Business strategy

Innovation & technology

Products & services

Governance

Stories

Leadership

Big picture 
content top 10.

CAPITAL MARKET AUDIENCES

Brands and business units

Business strategy

Innovation & technology

Products & services
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Investing in content 
pays dividends.
Rich content is an attention multiplier, with richer content typically viewed up to 
5x longer than simpler content. 
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Driving investor 
sentiment.

Clarity of strategy 
and business model

Quality, mix and 
resilience of 
portfolio

Sustainability – 
strategy, risks, 
opportunities & 
outlook

Ability to  benefit 
from cyclic & 
economic trends

Growth of 
shareholder returns

Effectiveness of 
capital allocation

Quality of 
leadership

Sustained financial 
performance

Strategic delivery 
/ transformation

Energy 
transition - 
Impact and 
opportunity 

If better content 
creates better 
engagement, 
where should 
you focus?
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Clarity of strategy 
and business model

Quality, mix and 
resilience of 
portfolio

Sustainability – 
strategy, risks, 
opportunities & 
outlook

Ability to  benefit 
from cyclic & 
economic trends

Growth of 
shareholder returns

Effectiveness of 
capital allocation

Quality of 
leadership

Sustained financial 
performance

Strategic delivery 
/ transformation

Driving investor 
sentiment.

Energy 
transition - 
Impact and 
opportunity 

→ Scenario modelling
→ Net zero roadmap
→ Major initiative reporting
→ Customer outcomes
→ Outcome stories

→ Strategy with materiality 
assessment

→ Material issue deep dives
→ Major risks and risk 

mitigation
→ Major opportunities
→ Framework based 

reporting

→ Economic & sector 
trends

→ Trend forecasts
→ Trend insights and 

outcome stories

→ Outline of core business 
activities with contribution 
breakdown 

→ Core activity deep-dives 
covering strategy, market 
position, competitive 
strengths, customer offer 
and performance.

→ ROCE KPI visibility
→ Major project listings & 

progress
→ Innovation outcome 

stories

→ Strategy with targets & 
progress

→ Business model with 
value drivers & 
competitive strengths

→ Strategy explainers & 
leadership video

→ Non-financial KPI s targets, 
progress & commentary

→ Strategic initiative reporting
→ Outcome stories
→ CMD video summaries, 

presentation archives & 
transcripts

→ Leadership bios
→ Video interviews
→ Authored articles & speeches
→ Committee memberships 

& board skills

→ Result archive with summaries
→ Financial KPI visibility 

& commentary
→ Quarterly and annual KPI 

history 
→ Financial results webcasts, 

summary video and 
presentation transcripts

→ Data downloads

→ Dividend history data
→ Buy-back scheme updates
→ Analyst estimates

Are you 
providing the 
content driving 
intent online?
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Clarity of strategy 
and business model

Quality, mix and 
resilience of 
portfolio

Sustainability – 
strategy, risks, 
opportunities & 
outlook

Ability to  benefit 
from cyclic & 
economic trends

Growth of 
shareholder returns

Effectiveness of 
capital allocation

Quality of 
leadership

Sustained financial 
performance

Strategic delivery 
/ transformation

Driving investor 
sentiment.

Energy 
transition - 
Impact and 
opportunity 

Are you in the 
we do, or we 
don’t camp? 

59%
describe their strategy, 
but 80% detail their 
history

61%
detail capital structure 
& debt

63%
explain their ESG 
strategy, with 48% 
materiality analysis

75%
publish key financial with 
40% providing Excel 
downloads

23%
describe their equity story

89%
provide leadership 
biographies and 30% 
management thinking

77%
list analysts but only 41% 
consensus information

IDX data covering SMI Expanded

56%
discuss climate change but 
only 33% have a net zero 
roadmap

82%
explain what they do, 
but only 49% detail 
corporate structure

17%
explain their business 
model 
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Walk the  Walk
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First impressions

⇢ IR home & investor section 
landing page

⇢ Investment case 

Defining moments

⇢ Financial results

⇢ Annual reporting

⇢ Capital Market Days and 
Investor Events 

Reputational foundations 

⇢ Strategy & business model

⇢ Business areas & markets

⇢ Innovation 

From key moments 
to global imperatives

Sustainability

⇢ ESG for investors

SIX Is your IR website a transactional portal or a relation building platform?2024 33
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First 
impressions
⇢ IR home & investor section landing pages

⇢ Investment case 
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Does your IR home page 
provide a smooth 
landing for investors?

IR LANDING PAGE
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Without an 
investment case, 
who’s telling your 
equity story?

INVESTMENT CASE

of FTSE 100 detail their 
equity story

of SMI companies have 
dedicated equity story 
pages

Typical time 
spent on page
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From segmental 
tailwinds to supply 
chain improvements 
– Philips tell a 
compelling story.
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Defining 
moments
⇢ Financial results

⇢ Annual reporting

⇢ Capital Market Days and Investor Events 
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Are your results 
performance 
performing ?
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Diageo have 
combined a 
simple results list 
with detailed 
results summaries
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We love a good PDF 
but is it really the 
only way to report 
your  annual 
achievements?

Typical time users spend 
on page

Online 
reporting

SMI Expanded

FTSE 100
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Are your Capital 
Market Days and 
investor events 
making an online 
impact? 
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Are your Capital 
Market Days and 
investor events 
making an online 
impact? 

FINANCIAL RESULTS
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Business reputation foundations
⇢ Strategy & business model

⇢ Business areas & markets

⇢ Innovation 
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Navigating 
strategy and 
value creation

of the Expanded SMI 
describe their strategy

of FTSE100 companies 
have dedicated strategy 
pages

Strategy is a Capital 
Markets top 5 ‘big 

picture’ content 
destination
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Why not start at 
the beginning and 
tell us what you 
do, and why you 
do it.

of SMI expanded 
describe ‘what they do’, 
but will investors 
appreciate it?

Every company has a 
different story - markets, 
ranges, business units, 
outcomes – what’s yours?

Brands & business units 
are a Capital Markets top 

5 ‘big picture’ content 
destination
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If 96% of 
executives believe 
innovation is a 
primary growth 
driver*, why are so 
many companies 
innovation ‘shy’.

* NTT DATA’s “Innovation Index 2023: How North American Organizations are Achieving Growth, Value, and High Performance,”

of SMI Expanded 
companies have 
dedicated innovation 
pages

Innovation is a Capital 
Markets top 10 ‘big 

picture’ content 
destination
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As companies look to be seen in the AI arena 
and explain the impact on their business, and 
their impact on others, we’re starting to see AI 
content across corporate websites.

From guides and insights to strategy and 
product integration explainers, the race is on 
to promote the AI advantage and 
demonstrate ethical AI usage. 

Do you AI? From 
home page to hub 
page, others AI.
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AI will mean …
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…less searching
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…more answers
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↓25%
decrease in search volumes by 2026

as users switch to answer engines
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↓ 1
less google, bing and duckduckgo 
searches every day

billion
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SIX Is your IR website a transactional portal or a relation building platform?

ready?
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LMO
Large Language Model Optimization ⇢ Provide answers 

⇢ Pre-chunk content

⇢ Double down on technical SEO

⇢ Use public schemas 

2024 55
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Sustainability
⇢ ESG for investors
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ESG for investors 
from sign-posting 
to story-telling.
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learnings ⇢ Investor sentiment drives investment decisions.  
Your IR and Corporate website should play a role in 
driving it. 

⇢ Your digital communications play a pivotal role in 
onboarding new investors.

⇢ A frustrating online experience is a failed online 
experience.

⇢ There is a huge difference between the best online 
communicators and those that don’t.

⇢ To bridge the gap requires ambition and 
collaboration as much as resource and technology. 

2024 58



Vodafone

idx.inc

Re-platforming Vodafone’s group web ecosystem2024

CONF I DENT I AL
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Thanks for listening.
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Get in touch.Thank you.
⇢ Contact@Idx.Inc

60
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